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researchers. Editorial features include Mini-
Reviews, Expedited Articles, Original
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Communication.

CIRCULATION
1,169 Cardiologists and physiologists.

Please visit us online at:
http://circres.ahajournals.org

For information and ad placement contact:

DANNI MORINICH

LIPPINCOTT WILLIAMS & WILKINS
530 WALNUT STREET
PHILADELPHIA, PA 19106-3621
Telephone: 215-521-8405
FAX: 215-689-3158
danni.morinich@wolterskluwer.com

ADVERTISING ACCEPTANCE POLICY

Advertising is subject to review and approval

by the American Heart Association.

ALL RATES AND MECHANICAL
REQUIREMENTS ARE SUBJECT TO
CHANGE WITHOUT NOTICE.

ISSUANCE AND DEADLINES
Frequency: Bi-weekly

Deadline for reservations and ad materials is 3

PM ET.
January 8th ........... ... ... ... 12/15
February Sth ........ .. ... ... ... .. 1/12
February 19th ....................... 1/26
March Sth ... o 2/9
March 19th ......................... 2/23
April2nd ... ... L 3/9
April 16th ............ ... ... ... ..., 3/23
April 30th ... ... ... .. 6/4
May 14th ................... ... ..... 4/20
Mays2 8thE S, 5/4
June Ith. ... 5/18
June25th ... ... .. L 6/1
JulyOth ... 6/8
July23rd ... 6/29
August6th . ...... ... ... ... ... ... 7/13
August20th ........ ... ... oL 7/27
September 3rd . ... ... ... 8/10
September 17th . ..................... 8/24
October ISt ...... ... 9/1
Octoer ISth ........ ... .. 9/10
October 29th .. ........ ... ... ....... 10/5
November 12th ..................... 10/19
November 24th . ..................... 1172
December 10th ..................... 11/16
LINE RATES

$180.00 for 30 words or less. $6.00 for each

additional word. Line rates are NET.

DISPLAY RATES (BLACK & WHITE)

1x 3x
1 Page $1,325 $1,300
1/2 Page 755 740
1/4 Page 530 510

American Heart
Association

COLOR RATES

5-Color Process ................. $1,560
3 or 4 Color Process ............. $1,100
1 Pantone Color .................. $515
1 Color Process . .........covuuuun.. $425

Display/Color rates are agency commissionable.
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Internet posting in conjunction with publication
in the print edition of the journal is $200 per
month, or $300 for early posting with a print ad.
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representative for details.
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