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Nursing2009 Critical Care, a journal targeted to
the critical care market, delivers cutting-edge
clinical material specific to the demanding and 
fast-paced world of today’s critical care nurses.

FREQUENCY:
Bimonthly: January, March, May, July, September,
November.

CIRCULATION:
Average circulation: 20,300
Subscription-based publication.

AUDIENCE:
Critical care nurses across the U.S. working in areas
of emergency, trauma, intensive care and critical care
units, step-down and transitional care units, burn
units, post-anesthesia, telemetry, and more.

EDITORIAL FOCUS:
Each peer-reviewed issue seeks to fulfill critical care
nurses’ immediate need for information. Presented in
a straightforward and reader-friendly format,
Nursing2009 Critical Care delivers the latest
topics and insights. Each concise article centers on
today’s practicing professional with sound
information and advice from experts on the front lines
of high-acuity patient care. 

Whatever the specific area of practice, each
bimonthly issue offers vital and applicable patient
care information geared to enhance assessment and
intervention skills, and increase the ability to adapt
quickly to clinical changes.

EDITORIAL HIGHLIGHTS:
• Continuing education in each issue
• Special coverage of product technology

and advances in medical devices
• Editorial articles on intensive patient management,

the latest guidelines, and timely clinical topics
• Topical coverage of professional issues and career

development
• Regular columns by leading critical care nurses, 

including:
- Nursing Ethics
- Diagnostic Update
- Topics in Progressive Care
- Heart Beats
- Research Report
- Med Watch
- Pearls in Palliation

ADVERTISING
CLOSING DATES:
Issue Space Materials Due
January 11/13/08 11/18/08
March 2/5/09 2/11/09
May 4/8/09 4/14/09
July 6/4/09 6/10/09
Sept 8/7/09 8/13/09
November 10/2/09 10/8/09



BONUS DISTRIBUTION:*
• Society of Critical Care Medicine, January 31-February 4, Nashville, TN (January issue)
• National Association of Clinical Nurse Specialists, March 4-7, St. Louis, MO 

(January issue)
• Association of periOperative Registered Nurses, March 14-19, Chicago, IL (March issue) 
• Nursing Management's Recruitment & Retention Conference, March 27-29, 

Chicago, IL (March issue) 
• Healthcare Information and Management Systems Society, April 4-8, Chicago, IL 

(March issue)
• Critical Care Update, April 13-16, Las Vegas, NV (March issue)
• American Organization of Nurse Executives, April 15-19, San Antonio, TX (March issue)
• National Conference for Nurse Practitioners and Acute Care Clinicians, April 24-28, 

Boston, MA (March issue)
• Nursing2009 Symposium, May 6-9, Orlando, FL (March issue)
• American Association of Critical-Care Nurses/National Teaching Institute, 

May 16-21, New Orleans, LA (March and May issues)
• Infusion Nurses Society, May 16-21, Nashville, TN (May issue)
• Wound, Ostomy & Continence Nurses Society, June 6-10, St. Louis, MO  (May issue)
• Association for Professionals in Infection Control and Epidemiology, June 7-11, Fort Lauderdale, FL (May issue)
• Case Management Society of America, June 16-19, Phoenix, AZ (May issue)
• National Association for Health Care Recruitment, July 6-11, Seattle, WA (July issue)
• National Nursing Staff Development Organization, July 9-12, Philadelphia, PA (July issue)
• American Association of Nurse Anesthetists, August 8-12, San Diego, CA (July issue)
• Academy of Medical-Surgical Nurses, September 9-14, Washington, DC (July issue)
• Nursing Management Congress, September 10-13, Chicago, IL (July issue)
• ANCC National Magnet Conference, October 1-3, Louisville, KY (September issue)
• Emergency Nurses Association, October 7-10, Baltimore, MD (September issue)
• Clinical Symposium on Advances in Skin & Wound Care, October 21-25, San Antonio, TX (September issue)
*Subject to change

2009 ADVERTISING RATES: All rates are listed as gross.

COLOR: TYPESETTING:
2-color $   855 Full Page $125
2-color matched $1,045 Half Page or less $ 85
4-color $ 1,480

PREMIUM POSITIONS: ADDED OPPORTUNITIES:
Ad pages are interspersed throughout the journal. Single-sponsored supplements,
Premium opportunities over earned B&W page rate: case studies, special advertising sections,
Cover 4 50% Page 1 15% and customized reprints upon request.
Cover 2 30% Opposite TOC 15% Contact your sales representative for online
Cover 3 15% Adjacent to CE 15% opportunities.

1x 3x 6x 12x 24x 36x
Full Page $3,015 $2,815 $2,705 $2,630 $2,570 $2,480
1/2 page $2,110 $1,980 $1,900 $1,835 $1,805 $1,735
1/3 page $1,810 $1,690 $1,635 $1,575 $1,560 $1,495
1/4 page $1,365 $1,285 $1,225 $1,180 $1,170 $1,130



MECHANICAL
SPECIFICATIONS
Publication Trim Size: 7 3/4" x 10 1/2"

Ad Size Width Depth Bleed Dimensions
Spread 14 1/2" x 10" Spread: 15 3/4" x 10 3/4"
Full page 7" x 10" Full page: 8"  x 10 3/4"
1/2 horiz 6 13/16" x 4 3/4"
1/2 vertical 3 3/8" x 9 5/8"
1/3 square 4 1/2" x 4 3/4"
1/3 vertical 2 1/8" x 9 5/8"
1/4 page 3 3/8" x 4 3/4"

REPRODUCTION REQUIREMENTS:
Digital ads required. Press-ready PDFs preferred. When
sending in this format, please embed all fonts and subset at
100%. Ad materials submitted for 4/C must be saved as
CMYK. PMS and RGB colors will be converted to CMYK. All
materials must include advertiser name, publication, and
issue. Also include contact name and telephone number,
filename, and hard copy proof. Submit electronically (FTP or
E-mail acceptable/E-mailed files should be no larger than
5MB), Mac or PC format. Files must be PDF (preferred), TIFF,
or EPS format, high resolution at a minimum of 300 dpi.
Indicate application(s) used, provide a list of fonts, and also
supply on disk all screen and printer fonts. Proofs required for
all methods of ad submission (including e-mail). Supply a
printer quality color proof that matches the supplied digital ad
at 100% size. Standard Web Offset Printing (SWOP) Press
proof or SWOP Off-Press Proof (Kodak Approval or
equivalent) is required for color guidance on press. If a color
proof is not supplied, Wolters Kluwer Health | Lippincott
Williams and Wilkins will print to SWOP standards. Wolters
Kluwer Health | Lippincott Williams and Wilkins assumes no
responsibility for final printing of the ad in the event that a
printer quality color proof is not provided.

SUBMISSION
INSTRUCTIONS
Send insertion orders and materials to:
Nursing2009 Critical Care
Attn: Diane Shapiro
323 Norristown Road, Suite 200, Ambler, PA 19002
Ph: 215-628-6538 • Fax: 215-689-4291
Email: diane.shapiro@wolterskluwer.com

DISK LABELING INFORMATION:
CD must include advertiser name; agency/designer name,
address, and phone number; publication name and issue date.
NOTE: These are industry standards for electronic files; we
cannot accept electronic ads without this information.

EMAIL SUBMISSION:
5 MB Maximum file size
• Send the file to diane.shapiro@wolterskluwer.com
• In the subject line, type N09CC, the issue date, 

and the advertiser’s name
• Provide the agency/designer name, address, and

phone number in the body of the email
• Specify the application used if other than QuarkXPress
• Send the ad in TIFF, PDF, or EPS format. This will 

ensure integrity and accuracy in reproduction.

INSERTS
AVAILABILITY AND ACCEPTANCE:
BRCs (business reply cards), full-page, or multiple-page
preprinted inserts are accepted on a first-come, first-serve,
per-issue basis. Publisher reserves the right to limit the number
of such inserts accepted in any issue.

RATES:
• BRCs: Earned black and white single page rate
• Full-page, single leaf inserts: 2 times earned 

black and white page rate
Contact your advertising sales representative for all other
insert rates.

INSERT REQUIREMENTS:
• Minimum dimensions: 4" x 4"
• Full leaf inserts should be provided at 8" x 10 3/4" 

to be trimmed to 7 3/4" x 10 1/2". Less than full-leaf 
inserts jog to foot and are trimmed 1/8" at the foot 
and in gutter. Keep live matter 1/2" from trim.

• Stock weight: maximum 100#
• Quantity: Consult the Advertising Coordinator

INSERT SHIPPING INSTRUCTIONS:
Deliver flat, brick-stacked on pallets using 6" lifts with all
unit lifts facing one direction, with layer sheets. Pallet
should be 40" wide and 48" long and not packed higher
than 40" from floor to pallet top. Pallets must be marked
with:
• Advertiser name
• Nursing2009 Critical Care
• Issue date (pack each issue separately)
• Code
• Gross weight, tare weight, net weight
• Total quantity on skid
• Copy of insert attached to all four sides of pallet

Provide a detailed packaging slip describing contents
and total quantity for each skid.

Consult the Advertising Coordinator for insert shipping
address.


